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WORKPLACE BENEFITS
EXECUTIVE SUMMARY

 

IN FALL 2019, THE STROME COLLEGE OF BUSINESS AT OLD

DOMINION UNIVERSITY SURVEYED 244 UNDERGRADUATE

STUDENTS  REGARDING THEIR PREFERENCES FOR WORKPLACE

BENEFITS. THIS STUDY INVESTIGATED STUDENT OPINIONS ON

EMPLOYEE BENEFITS. INCLUDED WELLNESS, HEALTH, LEAVE,

CAREER DEVELOPMENT, EDUCATION, AND OTHER BENEFITS.

Must-Have (I will only accept a job that offers this benefit)

Attraction (This benefit will increase the attractiveness of a job,

though it is not a requirement)

Neutral (This benefit will not impact my choice to accept a job)

I Don't Know What This Benefit Is

Respondents were asked to consider each benefit category (e.g.,

Technology), as well as specific offerings (e.g., Free computers and

tablets for employee personal use), and select one of the following: 

Overall, most students in this sample indicated that Vacation, Sick,

and Personal Leave; Retirement Plans; Holidays; and, Health, Dental,

Vision, and Other Insurance Plans were Must-Have categories. The

categories that were rated as attractive, but not a requirement,

included Wellness Spaces and Fitness, Technology, Education,

Financial Advice, and Financial Services. Among the most attractive

specific offerings were Purchase Discounts for Employee-Owned

Computers and Tablets, Free Computers and Tablets for Employee

Personal Use, and Scholarships for Members of Employees' Families. 

While health-related categories were one of the Top 5 "Must-Haves,"

many students also reported that they did not know what the specific

offerings were. For example, 32% indicated they did not know what a

high deductible health plan was. 

The category that students rated most frequently as neutral was new

child benefits. However, this may be explained by the age of our

sample. More than 70% of the sample was between 18 and 22 years

old. 

NOTABLE
RESULTS

6 3 . 1 %  O F  S T U D E N T S  SA I D  T HAT

T H E Y  M U S T  HAV E  F R E E  O N S I T E

PAR K I N G

7 0 . 5 %  O F  S T U D E N T S  F I N D

W E L L N E S S  S PAC E S  AN D  F I T N E S S

AS  T H E  M O S T  AT T RAC T I V E

B E N E F I T  O F F E R I N G

5 7 . 0 %  O F  S T U D E N T S  W I L L  O N L Y

AC C E P T  A  J O B  I F  VACAT I O N ,

S I C K ,  AN D  P E R S O NAL  L EAV E  I S

O F F E R E D



MUST-HAVE
BENEFITS

The Top 5 highest Must-Have benefit

categories included: Vacation, Sick, and

Personal Leave (57%); Retirement Plans

(53.7%); Holidays (52%); Dental, Vision,

and Other (50.8%); and Health Insurance

Plans (50.4%).  

 

 

The Top 5 Must-Have specific offerings

included: Free Onsite Parking (63.1%);

Dental Insurance (58.2%); Traditional

401(k) or Similar Defined Contribution

(53.7%); Paid Leave for the Purpose of

Sickness (53.3%); and Vision Insurance

(52.5%).  

A distinguishable finding with the Must-Have

results is that our sample prioritizes plans

associated with promoting well-being and

policies that support work-life balance, such as

offerings associated with taking time away from

work. 
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While these benefits are not required,

our results showed that an employer

offering benefits in any of these 10

categories could attract talent. 

ATTRACTIVE
BENEFITS
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Specifically from the most attractive

category, Wellness Spaces and

Fitness (68.9%), the most attractive

specific offering was an Onsite

Fitness Center or Classes (70.5%).

 

Overall, the most attractive specific

offerings were Purchase Discounts

for Employee-Owned Computers

and Tablets (73%) and Free

Computers and Tablets for

Employee Personal Use (73%), from

the second highest attractive

category, Technology (67.2%).



NEUTRAL  BENEFITS

Students reported feeling neutral about

several benefit categories. Should an

employer offer any of these benefit

categories, students expressed that it would

not impact their choice to accept the job.

Students also indicated that they were

indifferent about specific offerings related

to child care benefits and new child

benefits.

TOP FIVE BENEFIT
CATEGORIES STUDENTS
FELT NEUTRAL ABOUT

New Child Benefits

Elder Care Benefits

Programs, Clubs, and Classes

Telecommuting

Wellness Resources, Programs,

and Events

1.

2.

3.

4.

5.

36.5%

31.1%

29.5%

27.5%

26.6%
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The most frequently reported benefit

category that students did not know

was Telecommuting (13 .1%),

specifically On an Ad-Hoc Basis (34%). 

 

Our results showed that students

identified Health Insurance Plans as a

Must-Have , but were also unaware of

some specific offerings . Most

frequently , students did not know

what Idemnity Plan (41 .4%), and

Exclusive Provider Organization

(38 .1%) were .

WHERE
STUDENTS
AREN'T
AWARE 

There were categories and offerings

that our sample was unable to

categorize as Must-Have , Attractive , or

Neutral as their preference because

they were not sure what the benefit

category or specific offering was .
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12.6%

 
11.9%

 
11.5%

 
11.1%

Finance
9.4%

Other
6.1%

DEMOGRAPHICS

Of the 244 participants in the

Workplace Benefits Survey, 37.3%

were Business Management majors.

Most students reported that they

were currently working in

Accomodation and Food Services

(16.8%). Our age demographic

ranged from 18-to-31+ year olds, and

the survey received higher

partipation in the 18 - 22 year old

age range (70.5%). 

AGE

MAJORS

FINANCE

MARKETINGACCOUNTING

INFORMATION  SYSTEMS  & DECISION

SCIENCE/MARITIME  SUPPLY  CHAIN

MANAGEMENT MANAGEMENT

HEALTH  SERVICES

ADMINISTRATION

37 .3%

12 .7%11 .9%

11 .5%

11 .1%

9 .4%

OTHER

6 .1%
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FREQUENCY TABLES FOR
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This report is published by Old Dominion

University (ODU) by the Strome College of

Business Management Research Lab. All

content is for informational purposes only

and is not to be construed as a guaranteed

outcome. ODU cannot accept liability

resulting from the use or misuse of any such

information.
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