
Design thinking is an approach to problem-solving that is human-centered and focused on 

understanding the needs and perspectives of users. It is a process that involves empathy, 

experimentation, and iteration to arrive at creative and effective solutions. The design thinking 

process typically includes five stages: Empathize, Define, Ideate, Prototype, and Test. 

One example of a product that has been influenced by design thinking is the iPhone. 

When designing the iPhone, Apple used a user-centered approach, conducting extensive research 

to understand the needs and wants of their customers. They also challenged assumptions about 

what a phone should be by introducing a new interface, the touchscreen, that allows for more 

intuitive and natural interactions. Additionally, they used iteration and prototyping to test and 

refine the design, resulting in a product that was not only functional but also visually appealing 

and easy to use. 

Opportunities and planning are closely connected as they both play important roles in 

achieving personal and professional goals. Opportunities are defined as a set of circumstances 

that make it possible to do something, while planning is the process of creating a strategy to 

achieve a specific goal. Together, they provide a framework for achieving success and reaching 

one's full potential. 

One of the main connections between opportunities and planning is that opportunities 

often arise unexpectedly, and without proper planning, they may be missed. For example, a 

person may come across a job opening that aligns with their skills and career goals, but if they do 

not have a plan in place to apply for the job, they may miss out on the opportunity. This 

highlights the importance of being proactive in seeking out opportunities and having a plan in 

place for how to take advantage of them when they arise. 



Despite the close relationship between opportunities and planning, it is still possible for a 

person to miss out on opportunities. This can happen for a variety of reasons, such as a lack of 

knowledge or resources, fear of failure, or simply not being in the right place at the right time. 

One example of a missed opportunity of mine as I have always been interested in starting 

my own business, but never take the necessary steps to make it happen. I may have the skills and 

resources to be successful but having lack a plan and the necessary knowledge to take the first 

step. As a result, I miss out on the opportunity to turn my passion into a successful business. 

In conclusion, opportunities and planning are closely connected, and planning can help to 

identify and create opportunities, mitigate risk, and achieve goals. However, it is still possible for 

a person to miss out on opportunities due to a lack of knowledge, resources, or proactivity. 

Therefore, it is essential to stay informed and proactive in seeking out new opportunities and 

developing a plan to take advantage of them when they arise. 


