At Old Dominion University, business is addressed through several disciplines, including
business, engineering, arts and letters. The Strome College of Business has an
entrepreneurship program that offers courses in entrepreneurship, small business
management, and innovation. The College of Engineering and Technology has an
innovation and entrepreneurship program that focuses on technology startups. In addition,
the Department of Arts and Letters offers creative business courses that explore the
intersection of art and business.

The debate about whether business is an art, or a science continues. Some argue that
entrepreneurship is an art because it involves creativity, intuition and risk-taking, which
are subjective and difficult to quantify. Others argue that entrepreneurship is a science
because it can be systematically studied and analyzed and there are established theories
and frameworks that can be applied to entrepreneurial activities. The answer may
ultimately depend on one's point of view and approach to business.

Failure can be good because it provides valuable feedback and learning opportunities.
When an entrepreneurial venture fails, it allows the entrepreneur to identify what went
wrong and adjust their approach or strategy accordingly. It also helps build resilience and
character, as failure can be a humbling experience that challenges one's beliefs and
assumptions.

There are several important lessons one can learn from failure. For example, failure can
help them understand their weaknesses and strengths, the importance of preparation and
planning, and the value of resilience and perseverance. Failure can also teach humility

and help individuals develop a growth mindset that embraces challenge and feedback.



Ethical issues can arise in any field, including business. Some of the ethical issues that
may arise in a business context include issues of transparency, honesty and
accountability, intellectual property rights, environmental sustainability and social
responsibility. Entrepreneurs need to be mindful of these ethical concerns and make a
conscious effort to address them in their business practices. It is essential to consider the
potential impact of your activities on stakeholders, including employees, customers and

the wider community.



