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Brand Overview
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women who embrace their feminine side. The ¢ target clientele is women w hr)
seek to make a statement and gravitate toward Lll‘\tlllttl\t pieces that defy
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LEARN EROM EXPERTS
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! Tl]e recurrence of history often coincides with the

resurgence of fashion trends. My objective 1s to revive punk |
5 Erand Theme ! rock nostalgia, allowing the present generation to relish in its ;
) essence. The upcoming store will exude a vibrant, imaginative,
» . andlively ambiance, brimming with colors. %

o Vmanng—Wlmt is the vision &Out store? The primary objective 1s to create remarkable shopping
experieﬁv:;xt“wﬂl entice customers to return. The musi ]
‘ selection will vary on specific days of the week to cater o

H 1l : ( all age groups. The ambience and lighting will be {2 i
i you emotio connections between yous moderate level to maintain the vibranh*‘uad wetic
L ¢ shoppers? - .

atmosphere of the store.

orestablish exceptional shopping

I t will attract customers to come back. The
usic assortment will change depending on the day of the

week in oET I peal to all age ranges. The ambia

tve than doing so sporadically: Showcasmg new-
kly can attract back the trendsetting fashion
. Additionally, offering thorough training to

empln ees regarding the store's merchandise can enhance
th}%m cross=selling and providing effective customer
ass1s



Focal Points
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Lively location that caters to customers of all ages.

To fully showcase the color and texture embroidery detals of the
purses, I would place them in front of the store close to the window
for an outside view.

I would incorporate semi-realistic mannequins that exude a touch of
realism and balance.

[ plan to pesition approximately six mannequins, three on each side
of the window to be adorned with rock ‘'n roll garments.

Io enhance the visual appeal, LED contrasting lighting will be
directed toward the three mannequins, and the props on each side
also be used for mghttime viewing,

Some components featured in my window include humor and 2
proper proportion of space between all items for a better visual effect.

The main focal point will be the shoe displays on the light-up cubes
featured in my store window.
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WINDOW DISPILAY
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STORE FIXTURES




Place holder 2 CLOTHING T STAND Place holder 1

Item: Betsey Tiered Tulle Item: Betsey Tiered Tulle
Lavender & White Hot Pink & Black
Retail Price: $80) Retail: §80
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Place holder 3

Item: Vintage lace up Top
Retal £35
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Place holder 4
ltem: Fhine Stone Skirt
Rerail: $50
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CLOTHING QUAD | Plceholderl |

ltem: Tulle Skirts
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Place holder 2

: Leern: Vintage Puff Sleeve Top
I S Rel: §35
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Place holder 1 (Hanging)

ltem: Tops & Dresses
Retail: $10 - $35
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Place holder 1 (Hanging)




Place holder

Item: Purses, Handbags
Retail Prices: $40 - §95
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Place holder 1

Ttem: Wedges & Heels
Retail: $50 - 109
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Place holder 2

Item: Flat Shoes
Retail: $50 - 109
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STORE SIGNAGE




Selling sign




Category card
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Category card
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Category card




WALL DESIGN
& PROPS
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Due to the store’s location

and size of the store, small
props are necessary!

., ( Pipeline freestanding kit
8 with face outs with two
shelves for accessories

display.

Two-layer nesting display
table for folded garments like
pants, tops, and little
accessories for design.
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These props possess great versatility and are

appropriate for any occasion or season. They are

illuminated step stools and benches that come

with LED lighting capable of changing colors.
The lettering on the cubes can be effortlessly
interchanged to showcase any desired word.
Furthermore, they offer a cost-effective solution
as an alternative to frequently replacing props for
every season. They will be placed in the store

front window and near the cash registers.




NORFOLK PREMIUM OUTLETS

VACANT STORE LAYOUT AND FLOOR PLANS
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1600 Pramium Outlets Bivd
Norfolk, VA 23502

Management Office:
+1(757) 673-6427
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i oS S

Azalea Atres
Neighbathiod
Park

ArpartPubli
* Dbservalion Area

B 4 f's Kilcheni
PEA Altling 9 1d'g JSlN & K f

ol Altiai

Hilf

& ¥
&

®

¥ 5
Y H
L] . 5 4 8
=3 J L y g
o.l- 1y Chut

i r ol Tidowa

1 Colonial Run  Diamond Nt .

)
~ (&
Q'. anature Flight Suppon e

Norfolk
th International

Ho“'*"m
Alrport

b".\\v_\r it . dsi
Norfolk Pramiumd™Rilet O .

0 Ahardaan B i Hape Sgrings
; r !,'._._...__ ’ 0 o Veterinary at Soio Farm

ooy 2eWeE

t "
40 i
Q%‘? :

W ||..-c-;\.,...,|.-n o o ,. |
Q Wi

i ."m

Map dete $30304 Gosgle

British Swam

Eaboard shirtaut




Vacant Spot
Next to the Hot Topic

Tour The Property
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@ Nursing Mothers Lounge

() Handicanped Accessible Restoms
(B) Purng For MBbary & Vatarars
(B) Baby Changing Station

@ Acceniohe Paridng
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Thank you For Watching Enjoy




