This study uses HackerOne data to look into the economic model of bug bounties. It shows how gig economy security researchers find holes in company code bases. With a price ratio of supply between 0.1 and 0.2, it shows that hackers are driven by things other than money. The research shows that the number of valid vulnerability reports a company gets is not greatly affected by its income or brand profile. There is a statistically insignificant decrease in vulnerability reports from the banking, retail, and healthcare industries. The study also finds that older programs get fewer reports, which means that adding more code could lessen this effect.
